
 

 

The Pipeliners Podcast was launched in November 2017 by EnerSys Corporation CEO Russel Treat as a place for professionals who care about pipeline operations to discuss the latest 
information and benefit from each other’s experience. Faced with the challenge of creating a professional brand, website, and audience for the new podcast without an advertising budget, our 
collaborative solution involved the development of a brand and an ongoing marketing strategy.

  

Video created for a promotional contest 
organized for The Pipeliners Podcast.
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